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Editorial

Love is blind 
On 16 July 1950 Brazil experienced its own version of The Miracle of Córdoba* in front 
of 200,000 spectators in the packed Maracanã stadium in Rio de Janeiro. The Seleção 
(Portugese for “team”) lost the de-facto final of the World Cup to Uruguay 2:1. To this day 
this event instils Brazilians with horror. 
64 years on, and the curtains are about to rise for another World Cup Final in Brazil; 
and let the record show: major sporting events have dramatically changed. In 1950, the 
football matches were played in six stadiums, four of which had a capacity of less than 
30,000, and only 13 of the 16 qualified nations actually attended. There was no such 
thing as TV broadcasting, merchandising, or official World Cup partners.
Today FIFA World Cup Finals (as well as Olympic Games) are globally celebrated mega 
events that impressively illustrate how flat the world has become in the 21st century. 
Moreover, they are very interesting from an ESG perspective.
Stadiums that were built without buildings permits and then collapse (Brazil), fully climati-
sed mega stadiums in the middle of the desert (Qatar), and ski slopes that were blasted 
into the subtropical mountainscape without any hesitation (Sochi) are not exactly testa-
ment to ecological considerations. Equally as problematic from a social point of view is 
the (forced) resettlement to make space for new stadiums (Beijing), the accident odds 
of Mount Everest ascents for construction workers in Qatar – who then might never see 
their wages (Sochi) –, and the multi-billion budgets that prompt the legitimate question 
whether that money could not be spent more wisely elsewhere instead of on objects 
of prestige without any subsequent purpose (which is practically the case in all these 
instances). And who can remember the last major sporting event where accusations of 
corruption, the classic governance issue, were not being levied? Perhaps corruption will 
soon turn into an Olympic discipline.
For that reason Erste Asset Management has taken the FIFA World Cup Final as opportuni-
ty to focus on major events and their economic consequences from an ESG perspective.
Please don’t get me wrong – the match schedule has been studied, all other appoint-
ments have been aligned accordingly, and my new Team Brazil t-shirt is waiting in the cup-
board. I love the FIFA World Cup Final. But as we know, love is blind. And this is exactly 
what the people who want to cash in at the expense of E, S, and G rely on.
 
Sincerely

 
Mag. Gerold Permoser
Chief Investment Officer (CIO)

Gerold Permoser is Chief 
Investment Officer (CIO) 
of Erste Asset Manage-
ment. In this function he 
is in charge of the asset 
management activities 
and investment strate-
gies of all investment 
funds of the Erste Asset 
Management Group in 
Austria, Croatia, Czech 
Republic, Germany, 
Hungary, Romania and 
Slovakia.
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* In Córdoba Austria defeated 
the vastly more successful 
West Germany in the second 
round of the 1978 FIFA World 
Cup – an event that Austrian 
football fans still live on.



ESG-Cup: Team EAM in alphabetical order

Clemens Klein

Richard Boulanger

Alexander Osojnik

Martin Cech
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SRI-Analyst
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CIO

Editor-in-Chief
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Investment Board
The EAM Investment Board gives a structured form to the ongoing and responsive dialogue with 
and among sustainability research agencies. The Board provides the opportunity for the consulta-
tion process between own research and external research to take place. It also discusses rating 
details, the ESG‘s assessment of the IPOs of new issuers and sustainability issues in general.
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Suppose they gave an Investment 
Board meeting and nobody came. 
That is the situation we were faced 
with when writing this ESG Letter. Ha-
ving decided to go for the topic of ma-
jor sporting events, we thought we had 
struck gold. After all, large events of 
that kind affect all dimensions of E, S, 
and G (see editorial).

Our premise was abundantly simple: 

FIFA World Cup Final or Olympics = big 
business = companies. If one wanted 
to organise these events in a more 
sustainable fashion, one would have 
to start with the companies involved.  

As exclusive partners, sponsors 
hold merchandising and other 

rights (temporary and local monopo-
lies, tax relief)

Companies benefit directly from in-
vestments in connection with the 

construction of stadiums, equipment, 
transportation infrastructure, and ca-
tering

Airlines, TV manufacturers, and the 
tourism industry benefit indirectly 

from such events

Unfortunately our brilliant idea turned 
out to be fool’s gold. In conversations 
we had with our four ESG rating agen-
cies we got the clear feedback that 
the rating of such mega events was 
not straightforward: the host of these 
events is most often a government-re-
lated, local organisation, whereas the 
organiser is a private association (FIFA, 
UEFA, Olympic Committee). Is therefo-
re for example Adidas responsible for 
the actions of FIFA, according to the re-
search company RepRisk “the world’s 
most controversial organisation”? And 
what’s more, some information is sim-
ply not available. For example, who is 
building the stadiums in Qatar? This 
lack of background information makes 
it almost impossible to tie down cor-
porate responsibility. 

At the end of our period of scrutinising 
the issue of major sporting events, 
we feel a bit like after the ABS crisis. 
Back then risk was continuously divi-

ded until it had allegedly disappeared. 
Something similar seems to be going 
on with mega events. Responsibility is 
privatised, anonymised, delegated, and 
divided down to a degree where at the 
end the result is big business without 
responsibilities. 
Surprisingly some companies have 
made more progress in this context 
than the rating agencies. Indeed, se-
veral firms reacted to our engagement 
Engagement within one day. Apparent-
ly these companies were aware of the 
fact that they were being associated 
with the respective sporting event and 
that this situation came with a certain 
degree of responsibility. We expect this 
approach to prevail in the coming years.  
[Gerold Permoser]

Global Sporting Events

Oxford Dictionaries define 
responsibility as follows (excerpt):  

1. The state or fact of having a duty to deal 
with something or of having control over 
someone: women bear children and take 
responsibility for childcare

2. The state or fact of being accountable or
to blame for something: the group has 
claimed responsibility for a string of murders

2.1 [in singular] (responsibility to/towards) 
A moral obligation to behave correctly 
towards or in respect of: individuals have 
a responsibility to control their behaviour

Photo: Fotolia

Status: So far „major sporting 
events“ have not played a specific 
role in the analysis of rating agen-
cies and are thus not weighted in 
the EAM evaluation system. In or-
der to increase awareness, Erste 
Asset Management has started a 
discussion process with its rating 
agencies.
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Engagement
Engagement is of great importance for EAM‘s sustainable investment approach. It combines own  
initiatives with collaboration on a national and international level. The structured engagement  
process is based on the „EAM Engagement Guideline“ which determines engagement issues,  
approach and procedures.
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Partners and Sponsors of FIFA

Every four years the FIFA World Cup 
Final comes to another country, mo-
ving the masses and enriching the 
companies involved. The protests of 
the population against the ESG infrin-
gements of both the respective host 
country and FIFA leave a dubious af-
tertaste in the wake of the event. Cri-
tical issues are expensive buildings 
with limited purposes (see also the 
editorial).  

In the run-up to the World Cup Final 
2014 Erste Asset Management wan-
ted to know from partners and spon-
sors how they saw the approach of 
FIFA and whether there was any chan-
ce to organise large sports events 
in a more sustainable fashion. We 
contacted all partners and sponsors 
for the World Cup Final 2014, but a 

large number of companies that we 
got in touch with, for example Johnson 
& Johnson, made it clear right from 
the start that they would not comment 
on this issue. Extensive engagement 
activities were possible with Adidas, 
Continental, and Sony.

The questions Erste Asset Manage-
ment asked covered a broad range of 
items, from the rationale behind the 
partnership to social projects in the 
World Cup countries and the chance 
of a more sustainable championship. 
All companies wanted to use their in-
volvement to turn football into a more 
popular and “accessible” sport. Only 
Continental was refreshingly honest, 
pointing out that at the end of the day 
it was all about boosting the populari-
ty of the brand and increasing sales. 

The companies did not want to ans-
wer the question how they viewed the 
protests, all the while referring to their 
internal guidelines. Adidas and Con-
tinental did not feel directly respon-
sible and basically regard FIFA and the 

government as contact to discuss the 
sustainability of such events. Howe-
ver, our contacts at Continental also 
explained that they would endorse 
adequate (i.e. work etc) standards 
for companies participating in large 
events. 

The direct support of the country is 
of crucial relevance to the partners 
and sponsors of the World Cup Fi-
nal. Every involved company that we 
have spoken with tries to support 
the society in the host country. A 
large number of social projects for 
children to promote sports and 
education have been launched. 
[Richard Boulanger]

Only Adidas, Continental 
and Sony dare to enter 

the engagement process

Status: During this engagement we 
have come to realise that it is im-
portant to enter into a more exten-
sive dialogue with all stakeholders. 
Therefore EAM wants to cooperate 
with the engagement expert GES in 
setting up an investor circle. This 
circle will pursue periodical engage-
ment activities that are not only ba-
sed on the World Cup Final, but on 
all large sporting events and their 
sponsors. 

In Rio de Janeiro Continental supports the education project UERE. Children 
and adolescents from the urban favelas are taught with the help of e-learning 
methods and are given football equipment. Photo:  Continental
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Company of the month:
Adidas AG
The Company of the Month is selected due to recent developments and in connection with the

topic ”Global Sporting Events”. The EAM Responsible Investments team analyses the 

strenghts and weaknesses of the selected company in terms of ESG.
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The Adidas group from Herzogenau-

rach, offi cial partner of the FIFA Wor-

ld Cup Final 2014™ in Brazil, manu-

factures under the labels of Adidas, 

Reebok, Taylormade-Adidas Gold, and 

Rockport. The company operates in 

sporting goods and lifestyle as mass 

and niche provider. The product ran-

ge encompasses sportswear, shoes, 

and sporting goods for amateur and 

professional athletes, with a focus on 

football, running, basketball, workout, 

fi tness, golf, and outdoor.

  

With a B (“good”) in EAM’s current SRI 

rating, Adidas ranks among the top 

three companies in the area of Tex-

tiles, Apparel & Luxury Goods. Com-

panies that are active in this sector 

are under close scrutiny – especially if 

they are as well-known as Adidas. The 

fact that a signifi cant share of produc-

tion originates in low-wage countries 

thus harbours high risk for the compa-

ny’s reputation. Also, suppliers from 

these countries continue to apply 

harmful substances in the produc-

tion of shoes and textile goods. 

CO
2
-emissions

Until 2015, the Adidas group wants 

to cut its CO
2
 emissions by 30%. The 

idea is to reach this goal via reduced 

energy consumption, the use of ener-

gy with lower carbon emissions, and 

the offsetting of emissions by means 

of specifi c projects. Adidas has pro-

vided the Carbon Disclosure Project 

(CDP) with a CO
2
 emission report sin-

ce 2007. 

Suppliers
Adidas’ suppliers have to comply with 

numerous specifi cations in terms of 

healthcare, safety, working rights, and 

environmental protection. The compli-

ance with said standards is ensured 

by visits and audits by internal and 

external specialists. In the case of 

compliance shortcomings, 

steps such as for exam-

ple written warnings or 

the contacting 

of local au-

thorities are 

taken. 

Repeated and/or 

grave non-compli-

ance results in the 

termination of busi-

ness relations.

Social engagement
Adidas engages 

especially in countries 

and regions where 

the group has a lar-

ger supplier network 

in place. The activi-

ties include relief 

operations e.g. in 

case of natural di-

sasters; projects to 

grant underprivileged 

children and adults ac-

cess to education and 

sports activities; donati-

ons to support local chari-

ty organisations; the spon-

soring of a variety of local 

sports events; the organi-

sation of clothing and toy 

drives; beach clean-ups etc. In addi-

tion the “adidas Fund” offers emplo-

yees the chance to volunteer for va-

rious projects.

[Alexander Osojnik]

Adidas AG recorded sales of EUR 

3.5bn in the fi rst quarter of fi s-

cal 2014. The group employs over 

50,700 people in more than 160 

countries. Adidas is among the 

world’s leading companies in the 

sporting goods industry.

Key fi gures for Adidas AG

Source: Bloomberg

Sector
Textiles, Apparel & 

Luxury Goods

ISIN DE000A1EWWW0

Share price 

(19.5.2014)
77,92 €

PE (19.5.2014) 23,90

Divided yield 1,93 %

Photo: Adidas
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Organisers and sponsors

reap the profi ts while 

citizens bear the costs

Brazil, 
Land of the Future!
My wife was slightly apprehensive about this edition of ERSTE RESPON-
SIBLE RETURN – The ESG Letter, says Gerold Permoser, Chief Investment 
Offi cer (CIO) der Erste Asset Management.

After all, she is Brazilian. And it is my job to 

write “critically” about the World Cup in Bra-

zil. The risk of running into a relationship off-

side is considerable. Let’s see…

Global sporting events trigger the fl ow of enor-

mous amounts of money. This year’s Winter 

Olympics in Sochi set a new “milestone” in 

this respect, as at USD 50.8bn the event 

was the most expensive sporting event of all 

times. This number is roughly equal to the 

GDP of Bulgaria or Slovenia. 

The opportunities for enormous profi ts 

harbour the temptation of not taking the 

boundary between public and private sector 

very seriously. That is exactly the issue ad-

dressed by the mass protests last year in 

Brazil. While the protests were built on nu-

merous causes and topics, many protesters 

were also asking questioning the legitimacy 

of the World Cup Final. Should the govern-

ment pump billions into stadiums instead of 

public education or infrastructure? Is it legiti-

mate for international companies and orga-

nisers to make profi ts while the population 

covers the costs? Is it acceptable for a go-

vernment to ensure a status of tax exemp-

tion for organisers and sponsors and to even 

provide them with a monopoly at the ex-

pense of the domestic economy?

After 2008 banks had to get to grips with the 

question whether their business models were 

based on privatising profi ts and nationalising 

losses. I think this is a question that can be 

asked with regard to major sporting events 

too. The citizens have to bear the sometimes 

enormous costs, whereas the profi ts remain 

with organisers and sponsors. The protests 

in Brazil show that this situation does not go 

unnoticed. All we can do is repeat the words 

of Stefan Zweig – a great Austrian admirer of 

this country: Brazil, Land of the Future!

I wish you a wonderful World Cup Final. And 

I wish for myself and my domestic situation 

that Brazil wins the fi nal.

Photo: Fotolia



  

  INCLUDED         

 3M Co (sector: industrial conglomerates) 
 is a global multi-technology company mainly known for its adhesive products, abrasives, foils, patches, 
 and its connecting components for copper and optical fibre networks. They are used in the consumer, 
 electronics, energy, medicine, healthcare, industrial, security, advertising, and design sectors.
 Use of life cycle analyses to ensure a sustainable range of products 
 Extensive measures taken to reduce the waste caused by production and hazardous air pollutants 
 Exclusion criterion “infringement with employment rights” has lapsed
 Significant reduction of CO2 emissions in the past few years; however, some competitors have been 
 even more ambitious 

 Total SA (sector: integrated oil and gas) 
 is one of the largest European mineral oil companies. The group’s activities cover the entire spectrum of 
 the oil industry, i.e. exploration, production, refining, and sale of oil and special chemicals products
 Operation of extremely energy-efficient refineries 
 Exclusive use of double-hull tankers 
 Extensive activities in the area of renewable forms of energy, e.g. largest shareholder of SunPower 
 Corp, and comprehensive R&D measures in biomass 
 EAM rates the company’s shalegas activities negative (see edition 2/2013 on www.esgletter.com) 

  EXCLUDED         

 Hennes & Mauritz AB (sector: apparel retail) 
 is among the world’s best-known textile retailers. The H&M group sells fashion, accessories, and shoes 
 for men, women, and children under its own brand in a network of stores.
 Violation of the exclusion criterion “infringement with working rights” in connection with accusations 
 made against a supplier from Bangladesh concerning interference with trade unions
 Weak corporate governance assessment in the areas of shareholder rights and due to the 
 non-existence of a remuneration committee 
 Initial, rudimentary efforts to increase the use of more environmentally friendly materials 
 Comprehensive business strategy with regard to fur, leather, and animal welfare 

Responsible Investment Universe
Changes (excerpt) 
The definition of our investment universe is the corner stone in building our funds.

MARCH/APRIL/MAY 2014
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2nd Generation

The project BioTfuel exemplifies the 
oil company Total’s reliance on sec-
ond-generation biofuels. The plan is 
to produce 200,000 tonnes of fuel 
from 1,000,000 tonnes of cellulose 
biomass (such as wood waste and 
straw) until 2020. In contrast to 
first-generation biofuels, which are 
produced from vegetable oils and 
sugar, the second generation is 
based on raw materials that are not 
suitable for consumption.

Photo: iStock

http://www.esgletter.com
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Responsible funds
at a glance
Erste Asset Management recognized the importance of responsible fund management early on.

Over the course of the past decade we have developed and successfully introduced a broad 

range of sustainable funds. The following funds are available in line with Erste Asset Manage-

ment’s „Responsible Investment Approach“.

Equity funds

All funds are denominated in Euro.

Performance calculated according to the OeKB (Österreichische Kontrollbank AG) method, as of 30 April 2014. The management fee is included in the 

performance. Subscription fees applicable at the time of purchase of up to 5.00% and other fees that may reduce returns, such as individual account 

and deposit fees, are not included in this presentation. Past performance is not a reliable indicator of the future performance of a fund. Please note 

that it is not possible to draw any conclusions on the volatility or risk of an investment from annualized averages for multi-year periods.

* Renaming and shift of focus as of 8 April 2013 (former name: ESPA STOCK AMERICA) 

** in USD

1) Risk notes

A The ERSTE RESPONSIBLE STOCK EUROPE, ERSTE RESPONSIBLE STOCK AUSTRIA, ERSTE RESPONSIBLE STOCK EUROPE EMERGING, ER-

STE RESPONSIBLE STOCK AMERICA, ERSTE WWF STOCK CLIMATE CHANGE, and ERSTE WWF STOCK UMWELT funds may display increased 

volatility due to the composition of the portfolio. As a result, share values may be subject to signifi cant fl uctuations even over short periods 

of time.

B The ERSTE RESPONSIBLE STOCK AUSTRIA fund is an index fund pursuant to Paragraph 128, section 5 line 1 in conjunction with Paragraph 

75 of the InvFG 2011 (Investment Fund Act, Austria). The aim of the investment strategy is to emulate the VÖNIX (VBV Austrian Sustainabil-

ity Index).

Fund name

Since
1. 1.,
in %

2013,
in %

2012,
in %

2011,
in %

2010,
in %

2009,
in %

 Mgmt.
 fee,
in %

 Volume 
 in mn.

Risk
notes

 1)

ERSTE RESPONSIBLE STOCK GLOBAL 0.48 17.52 9.51 –4.90 16.61 29.66 1.50 223.9

ERSTE RESPONSIBLE STOCK EUROPE 3.84 18.55 20.88 –23.03 9.40 27.01 1.50 23.0 A

ERSTE RESPONSIBLE STOCK AUSTRIA 0.37 4.16 29.19 –38.75 16.63 36.08 1.50 12.9 A, B

ERSTE RESPONSIBLE STOCK 

EUROPE EMERGING
0.57 –4.95 24.99 –31.51 16.65 55.19 1.80 7.5 A

ERSTE RESPONSIBLE STOCK 

AMERICA*
0.15  22.21     1.80 49.1** A

ERSTE WWF STOCK CLIMATE CHANGE 12.82 55.88 –7.35 –25.66 3.19 21.37 1.50 12.9 A

ERSTE WWF STOCK UMWELT 6.33 35.34 5.63 –23.39 14.25 17.84 1.50 57.0 A
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Bond funds, mixed funds

All funds are denominated in Euro.

 

Microfi nance funds

All funds are denominated in Euro.

Performance calculated according to the OeKB (Österreichische Kontrollbank AG) method, as of 30 April 2014. The management fee is included in the 

performance. Subscription fees applicable at the time of purchase of up to 5.00% and other fees that may reduce returns, such as individual account 

and deposit fees, are not included in this presentation. Past performance is not a reliable indicator of the future performance of a fund. Please note 

that it is not possible to draw any conclusions on the volatility or risk of an investment from annualized averages for multi-year periods.

* formerly: ERSTE RESPONSIBLE LIQUID, renamed on 5 July 2013 

** Fund inception during fi scal year, annual performance can therefore not be shown.

2) Risk note

Performance calculated according to the OeKB (Österreichische Kontrollbank AG) method, as of 31 March 2014. The management fee is included 

in performance. Subscription fees applicable at the time of purchase of up to 5.00% and other fees that may reduce returns, such as individual 

account and deposit fees, are not included in this presentation. Past performance is not a reliable indicator of the future performance of a fund. 

Please note that it is not possible to draw any conclusions on the volatility or risk of an investment from annualized averages for multi-year periods.

3) Risk notes

The Austrian Financial Market Authority (FMA) herby warns: The ERSTE RESPONSIBLE MICROFINANCE invests entirely in assets pursuant 

to Paragraph 166, Section 1 line 3 of the InvFG 2011 (Alternative Investments), which represent a higher investment risk compared to tradi-

tional investments. In particular, these investments may result in a loss or even a total loss of capital invested.

x) The ERSTE RESPONSIBLE MICROFINANCE fund may invest signifi cant amounts in investment funds (UCITS, UCIs) pursuant to Paragraph 7 line 1 of 

the InvFG 2011 (Investment Fund Act, Austria).

a) The ERSTE RESPONSIBLE BALANCED fund may invest signifi cant amounts in investment funds (UCITS, UCIs) pursuant to Paragraph 71 of 

the InvFG 2011 (Investment Fund Act, Austria).

Fondsname

Since
1. 1.,
in %

2013,
in %

2012,
in %

2011,
in %

2010,
in %

2009,
in %

 Mgmt.
 fee,
in %

  Volume 
  in mn.

Risk
note

2)

ERSTE RESPONSIBLE RESERVE * 1.09 0.31 5.33 0.60 2.21 10.99 0.24 56.5

ERSTE RESPONSIBLE BOND 3.25 0.42 10.57 0.94 1.72 9.07 0.60 144.7

ERSTE RESPONSIBLE BOND 

EURO-CORPORATE
3.31 1.45 12.89 ** 0.60 150.3

ERSTE RESPONSIBLE BOND 

EMERGING CORPORATE
3.42 ** 0.96 21.8 a)

ERSTE RESPONSIBLE BALANCED 1.88 1.65 ** 1.00 6.2

Fondsname

Since
1. 1.,
in %

2013,
in %

2012,
in %

2011,
in %

2010,
in %

2009,
in %

 Mgmt.
 fee,
in %

Volume 
 in mn.

Risk
note

3)

ERSTE RESPONSIBLE MICROFINANCE 0.73 2.54 3.20 2.48 0.79 1.00 27.1 x)
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EAM Funds carrying the 
Novethic SRI Label 2013

The Novethic SRI Label is awarded to Socially Responsible Investment (SRI) funds that de-

monstrate a systematic integration of Environment, Social and Governance (ESG) considerati-

ons in fund management. The label provides investors with a guarantee of transparency and of 

the traceability of their investments.

     It is based on four criteria: 

     •Environment, Social and Governance (ESG) assessment of at least 

       90% of the portfolio

     •a transparent SRI selection process

     •regular information on the SRI qualities of investments

     •full publication of the portfolio’s composition

 Further information on www.novethic.com

EAM Rating for Fonds with the Novethic SRI Label 2013 

All funds are denominated in Euro.

Average ESG-Rating and Exclusion Rate
 

The Average ESG Rating of the Fund refers to all securities actually held by the fund, whereas the Average ESG Rating of the Fund Universe denotes 

the average of all securities that are rated for the fund, based on the stringent sustainability criteria of Erste Asset Management.

The Exclusion Rate indicates how many securities from the respective fund universe are rate “not investable” for the respective fund. For example, a 

60% exclusion ratio means that only 40% of all potential securities are investable for the fund.

EAM-specifi c ESG Rating
 

The EAM-specifi c ESG Rating ranges from A+ to E. It scrutinises exclusively those companies 

that have already been rated by the three rating agencies cooperating with Erste Asset Mana-

gement. In evaluating ESG criteria, EAM takes a very stringent approach. Thus, only 42% of the 

approx. 3,000 companies currently rated (i.e. the EAM Total Universe) are investable (with a 

rating from A+ to C–). At the moment, the average rating of the EAM Total Universe is D+. The 

investable universe is further restricted by exclusion criteria. Only very few companies achieve 

our current top rating of B+.

Fund name

 

Funds Funds-Universe Exclusion Rate

ERSTE RESPONSIBLE STOCK GLOBAL C+ C– 73.0%

ERSTE RESPONSIBLE STOCK EUROPE C+ C– 60.3%

ERSTE RESPONSIBLE BOND C+ C– 70.1%

ERSTE RESPONSIBLE BOND EURO-CORPORATE C+ C– 71.4%

A excellent

B good

C satisfactory

D inadequate, not investable

E insuffi cent, not investable

Average ESG-Rating
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   lossary  

Engagement
In the context of sustainable investments, Engagement means that the investor tries to convince 
the management of a company to take action in the fi elds of social responsibility, environment or 
transparency. On a national basis, the Erste Asset Management Responsible Investments Team 
carries out its engagement activities itself, on a global basis the team co-operates with a special-
ised provider.

ESG
ESG is an abbreviation of Environmental, Social and Corporate Governance and refers to sustain-
ability in business.

Exclusion criteria
The Erste Asset Management responsible funds do not invest in sectors or companies that 
violate certain (exclusion) criteria, e. g. violation of labour regulation, nuclear energy, etc. These 
criteria include ethical, social and governance risk factors. 

Investment Board
In this board, the Erste Asset Management Responsible Investments Team discusses topical 
issues and current developments, IPOs, etc. with sustainability specialists and fi nancial experts.

Investment universe
An investment universe designates the amount of investable companies and countries. In order to 
become part of the Erste Asset Management Responsible Investment Universe, companies need 
to perform above average with regards to sustainability. From this selection the fund manager 
picks those companies with the best prospects according to their fundamental fi nancial data. The 
Erste Asset Management Responsible Investment Universe is updated on a monthly basis, which 
enables quick reaction to changes within the respective companies.

SRI 
Socially Responsible Investments

SRI Rating agency / SRI Rating
An SRI rating agency or SRI research agency analyses and rates the activities of companies ac-
cording to social, ecological and ethical criteria (e.g. A = best grade to D = worst grade). SRI rat-
ings help investors to assess a company’s exposure to environment and stakeholders. The Erste 
Asset Management Responsible Investments Team co-operates with several SRI-rating agencies 
covering different key aspects. In contrast to SRI rating agencies, fi nance rating agencies 
(e. g. Moody’s, Fitch, S&P, etc.) focus on companies’ fi nancial data only.

Voting
In the context of sustainable investments, voting refers to the exercise of voting rights at share-
holder meetings. Possible targets are an increased transparency in management compensation or
in case of nominations for the board of directors. Like in its Engagement activities, the Erste  
Asset Management Responsible Investments Team cooperates with specialised partners in the 
area of voting.
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This document is an advertisement. All data is sourced from ERSTE-SPARINVEST Kapitalanlagegesellschaft m.b.H., Erste Asset Management GmbH 
and RINGTURM Kapitalanlagegesellschaft m.b.H. unless indicated otherwise. Our languages of communication are German and English. The fund 
prospectus (including any amendments) was published in Amtsblatt zur Wiener Zeitung in accordance with the provisions of the InvFG 2011 in the 
currently amended version. The fund prospectus and the key investor document (KID) are available free of charge at the domicile of the Manage-
ment Company and at the head offi ce of the custodian bank. The exact date of the most recent publication of the fund prospectus, the languages 
in which the key investor document is available and any additional locations where the documents can be obtained can be viewed on the web site 
www.erste-am.com.
     
This document serves as additional information for our investors and is based on the knowledge of the staff responsible for preparing it at the time 
of preparation. Our analyses and conclusions are general in nature and do not take into account the individual needs of our investors in terms of 
earnings, taxation and risk appetite. Past performance is not a reliable indicator of the future performance of a fund. Please note that investments in 
securities entail risks in addition to the opportunities presented here. The value of shares and their earnings can rise and fall. Changes in exchange 
rates can also have a positive or negative effect on the value of an investment. For this reason, you may receive less than your originally invested 
amount when you redeem your shares. Persons who are interested in purchasing shares in investment funds are advised to read the current fund 
prospectus(es), especially the risk notices it or they contain, before making an investment decision.
     
Please consult the corresponding information in the prospectus for restrictions on the sale of fund shares to American citizens. Misprints and errors 
excepted.
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